3

N. DiCicco, EdD, CSCS

Papiano Gym #118

Ext. 4264

ndicicco@camdencc.edu

Office Hours posted on door and will be verbally

Communicated on the first day of class

diciccohealth.weebly.com


Twitter: @CCCHealthProf
 https://twitter.com/CCCHealthProf

HPE-130
Consumer Health Decisions
Course Requirements & Means of Evaluation

Attendance

· You are permitted a total of 2 absences whether excused or unexcused.  On your third absence regardless of your reasons for missing class you will lose 4 points from your final grade average for each absence.

· 3 lates equal one absence.

GRADING

Exam #1
Chapters 1 - 3





  20%
Exam #2

Chapters 4 - 7



                               20%
Exam #3

Chapters 8 - 10




                 20%
In-Class Assignments





   10%

Group Project                    




   30%

                                                 *Group Project

Choose a product from a television ad, magazine, or website that makes a health claim  (e.g. exercise equipment, nutritional supplements, procedures, alternative medicine, exercises, etc.) and analyze those claims based on the criteria below.  Present your information and critical analysis to the class in a 10-15 minute power point presentation. 

You must address each question below and submit a hard copy containing answers to each question.

1. What claims does the product make?

2. How do they market these claims?

3. What research supports these claims?

4. Was the research published?  If so, in what journal or publications?

5. Who were the participants?  Was the research done on humans, animals, children, adults, trained people, untrained people? 

6. How many participants were involved in the research? 

7. Was the scientific method utilized in the research?  Support your answer.

8. Were the people selling the product or service involved in the research? Do they have an interest in selling that product?

9. Would you try this product?  Why or Why Not?

10. Is there pertinent information they have omitted that you should know?

11. Is there any danger in using this product?

12. Do you think this is a good product?  Why or why not? 

******(Refer to the course website for the Group Project form you are to hand in)******
*Use the criteria below as a guideline in creating your presentation.  The instructor will give you a schedule of when you will be required to present your work to the class. 

Consumer Health-  Power Point Presentation Group Project

Grading Criteria and Final Evaluation

Group Member Names

__________________________________________________________________________________________________________________________________________________________________________________________________________________

Product or Treatment _______________________Product Website (if applicable)_________________

(5)________Clearly explains what claims the product makes?

(5)________Clearly explains how these claims are marketed?

(5)________Clearly explains the research that supports these claims?

(5)________ Clearly explains if the research was published and in what journals or   publications

(5)________Clearly explains who the participants were and if the research was done on humans,  animals, children, adults, trained people, untrained people? 

(5)________Clearly explains how many participants were involved in the research 

(5)________Clearly explains if the Scientific Method was utilized in this research: Clearly supports  their answer.

(5)_______Clearly explains if the people selling the product or service were involved in the research and if they had an interest in selling that product?

(5)_______Clearly explains if they would try this product and why or why not

(5)_______Clearly explains if there was pertinent information that was omitted during marketing

(5)_______Clearly explains if there is any danger in using this product

(5)_______Clearly explains if they think this is a good product and why or why not 

(5)_______Power Point Slides are Interesting and Easy to Read

(15)______Presentation shows clear evidence of planning and organization

(20)______Hard copies are complete in their answers and handed in on time. 

__________Total out of 100

_________Grade.

Student Learning Outcomes:
Outcome #1:  Explain the scientific method and apply it to analyze the veracity of health related product and service claims and/or effectiveness.
Assessment:  This outcome will be assessed using exam questions designed to test the student’s knowledge in this area
Outcome #2:  Explain the concepts of consumer health, health fraud, advertising principles and laws enacted to protect the consumer
Assessment: This outcome will be assessed using exam questions designed to test the student’s knowledge in this area
Outcome #3:  Explain the concept of self-care and why it is important in American health care today.
Assessment: This outcome will be assessed using exam questions designed to test the student’s knowledge in this area
Outcome #4:  Explain the current health insurance system in the USA and ways to maximize its effectiveness and efficiency.
Assessment: This outcome will be assessed using exam questions designed to test the student’s knowledge in this area
Make-Up and Extra Credit

There will be NO  make-ups or extra credit work given to any student who misses an assignment or who is absent during an exam.
Late Assignments: 
Assignments are late if they are not turned in at the beginning (i.e. first ten minutes) of the class period for which they are due.  Assignments turned in after they are collected by the instructor will receive a 10% grade deduction.  Anything turned in the next calendar day will receive a 25% grade deduction and no assignments will be accepted more than one calendar day after the due date.  They will receive a zero grade.  This policy applies whether you are absent from the class when the assignment is due or whether you are present. 

BEHAVIOR GUIDELINES:

· Conduct in class must be worthy of a college student, i.e. attentive, respectful towards others, and quiet unless addressing the professor or contributing constructively to the class.  Failure to adhere to these guidelines will result in points deducted from your attendance grade and/or dismissal/withdrawal from the class.

· Cheating and plagiarism will not be tolerated (see separate handout).

· Sleeping during class will not be tolerated and will be treated as an absence.  You will be asked to leave the class.

· Texting or using any other electronic device during class time will result in an absence which will negatively impact your grade.

· Any questions concerning these policies, grades, etc. should be directed to me by meeting with me during office hours (posted on my office door - Papiano Gymnasium, Room 118) or seeing me AFTER class.
· A letter grade will be assigned according to the following guidelines:

A 
=
90 - 100 

B
=
80 - 89 

C
=
70 - 79 

D
=
60 - 69 

F
=
below 60 

Required Texts

I Butler, J.T. (2012). Consumer Health:  Making Informed Decisions. Burlington, MA: Jones & Bartlett.

E-text: http://www.coursesmart.com/9781449648732
PLAGIARISM & CHEATING

Plagiarism

Any written assignment presented by a student in fulfillment of course requirements must reflect his/her own work unless credit is properly given to others.  Failure to do so is plagiarism.  Anyone who assists another in such academic dishonesty is equally responsible.  The act of plagiarism will result in a grade of "F" in the course.

Cheating

Any student caught cheating will receive a grade of "F" in the course.  Cheating consists of student actions including, but not limited to:

· Copying from extraneous materials, such as notebooks, textbooks, or other kinds of written materials (including the work of other students) or recorded materials unless specifically permitted by the instructor.  

· Looking at another student's test, answers, or papers and copying them as your own work.

Electronic Cheating

Any student, who uses an electronic medium to violate authorial integrity, including plagiarism, invasion of privacy, unauthorized access, and copyright violation, will be open to disciplinary action, which includes a grade of "F" in the class.
Non-Print Product Misrepresentation

Students must identify any part of an assignment which uses the product of another and give credit for this work.  Failure to do so is a form of stealing known as product misrepresentation.  Anyone who represents the work of another as his or her own, or anyone who assists another in this act, will receive a grade of "F" in the course.

PENALTY - Any student caught in violation of the above will receive a grade of "F" in the course.
Tentative Course Calendar
Students are required and expected to read each chapter before it is discussed in class and to take notes on any lectures given.  Exams will be based on the readings and the lecture notes.

	Date/Class No.
	            Topics
	Activity/Assignment
	No. of Presentations

	Week 1          
	· Syllabus Review

· Intro to the course

· Chapter 1  Scientific Method
	Lecture/Discussion
	

	Week 2*          
	· Chapter 1 Being a Good Consumer

· Chapter 2 The American Health Care System
	Lecture/Discussion

*Project Topic and Team            Members Due


	

	Week 3*          
	· Chapter 2 The American Health Care System
	Lecture/Discussion

*Project Topic & Team Approved 


	

	Week 4          
	· Chapter 3 Health Fraud
	Lecture/Discussion


	

	Week 5*          
	· Exam-Chapters 1-3*

· Chapter 4 Health Insurance
	Exam

Lecture/Discussion

*Project Presentation Schedule Finalized & Posted
	

	Week 6          
	· Review Exam

· Chapter 4 Health Insurance

· Chapter 5 Medications
	Lecture/Discussion
	

	Week 7 

	· Chapter 5 Medications
	Lecture/Discussion
	

	Week 8*        
	· Chapter 6 Complementary and Alternative Medicines

· Begin Presentations
	Lecture/Discussion

*Presentations Begin
	2

	Week 9          
	· Chapter 7 Dietary Supplements

· Presentations
	Lecture/Discussion

Presentations
	2


	Week 10        
	· Exam Chapters 4-7*

· Presentations
	Exam

Lecture/Discussion

Presentations
	2

	Week 11        
	· Review Exam

· Chapter 8 Weight Management

· Presentations


	Lecture/Discussion

Presentations
	2

	Week 12        
	· Chapter 8 Weight Management

· Chapter 9 Prescription Drugs

· Presentations
	Lecture/Discussion

Presentations
	2

	Week 13       
	· Chapter 9 Prescription Drugs

· Chapter 10 Consumer Protection

· Presentations
	Lecture/Discussion

Presentations
	1

	Week 14       
	· Exam Chapters 8-10*

· Presentations


	Exam

Lecture/Discussion

Presentations
	2

	Week 15       
	· Review Exam

· Presentations
	Discussion

Presentations
	2


